
Bible Basics – Chapter 25 

Internet Evangelism 

In the modern era, the internet has emerged as a powerful tool for communication, bridging 

geographical divides and connecting people from all walks of life. For Christians, this digital revolution 

presents a unique opportunity to share the message of Christ with a global audience. Internet 

evangelism leverages various online platforms to reach individuals who might otherwise remain 

untouched by traditional methods of evangelism. 

The Evolution of Evangelism 

Historically, evangelism has taken many forms, from street preaching and door-to-door outreach to 

radio and television broadcasts. Each of these methods has its strengths, but they are also limited by 

factors such as time, space, and accessibility. The advent of the internet has revolutionized 

evangelism by providing a platform that is always available, infinitely scalable, and highly interactive. 

Key Platforms for Internet Evangelism 

1. Social Media: Platforms like Facebook, Instagram, Twitter, and TikTok allow evangelists to 

share scripture, personal testimonies, and inspirational content with a broad audience. These 

platforms also facilitate real-time interactions through comments, likes, and direct messages, 

fostering a sense of community among believers. 

2. Websites and Blogs: Dedicated websites and blogs can host a wealth of resources, including 

articles, sermons, podcasts, and videos. They serve as hubs for those seeking spiritual 

guidance, offering content that can be accessed at any time. 

3. YouTube and Video Streaming: Video content is incredibly engaging, and platforms like 

YouTube enable evangelists to share sermons, Bible studies, and worship services. Live 

streaming capabilities also allow for real-time interaction and community building. 

4. Podcasts: Audio content, such as podcasts, provides an intimate way to share the gospel. 

Listeners can tune in while commuting, exercising, or relaxing, making it a convenient way to 

engage with Christian teachings. 

Strategies for Effective Internet Evangelism 

• Authenticity: Genuine and heartfelt communication resonates more deeply with audiences. 

Sharing personal stories and experiences can create a strong connection with listeners. 

• Consistency: Regular posting and engagement are key to building and maintaining an online 

presence. Consistent content helps keep the audience engaged and invested. 

• Interaction: Encouraging dialogue and responding to comments and messages fosters a sense 

of community and belonging. It also allows for addressing questions and concerns directly. 

• Cultural Relevance: Tailoring messages to address contemporary issues and using language 

and references that resonate with the target audience can make the gospel message more 

relatable. 



 

Challenges and Considerations 

While internet evangelism offers many benefits, it also presents challenges. The digital realm can be 

overwhelming, with a vast amount of content competing for attention. Additionally, the anonymity of 

the internet can sometimes lead to negative interactions or misunderstandings. Evangelists must 

navigate these challenges with grace, patience, and discernment. 

 


